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Academic Sources

Bryant, J., Brown, D 0. Slibetterg, A.R. and Elliott, S.M. (1981, Faft). Effects of humorous illustrations in liege
textbooks. HumanDommualcallon Banat& 8 43-57. The study examines the effect of humor witi
educational textbooks. Results of the study indicate that humorous pictorial illustrations enchance the
appeal of texts, yet do not after learning motivation nor memory retention.

Cantor, J. (1981, Winter). Modifying the children's . habits through television advertisements: Effects of
humorous appeals in a field setting. ahlumatd .1(q. 37-47. The study examines the
persuasiveness of humorous vs. nonhumorous - messages. Results - that in the absence
of an immediate counter-advertisement, a serious ad for good nutrftion is more than a humorous
one.

Cantor, J. and Venus, P. (1980, Winter). The effect of humor on recall of radio advertisement. Jaumal gf
x, 13 -22. The effects of humor use in the memorability and persuasiveness of radio

advertisement were tested. Humor was found to call attention to advertisement while abo promoting
poor recall of the ads.

Chang, M-J and Ginner, C.R. (1981, Summer). Audience reaction to sell .1,, . humor Ma
Bgemliccommuntall2a &oak 46, 419428. The use and effects . self .-, humor

are addressed. Results of the study indicate that speakers perceived as both
ralkifild ethos can use self-di waraging humor to appear witty and entertaining, while not
their credibility.

Cullather, J.L. (1983, March-April). Has the laughter died? Musings on The New Yorker's* business ethics
cartoons. &MIMI kilidzOOS. 30-33. The author traces the transitions of cartoons featured hie "The New
Yorke' as they have changed over time and paralleled our business environment.

Duncan, W.J. (1984, November). Perceived humor and social network patterns in a sample of task -oriented
al is A reexamination of prior research. Human -1 aZ, 895-907. This study examined

1. nshlps between humor networks and interpersonal re hips within task- oriented groups. The
network of Joking behaviors within work groups was kiund to be a part of the larger social context of
groups.

Duncan, W.J. (1982. Humor in management: Prospects for administrative practice and research. Adellsmy of
11 I 11,-, it AevJew, 2,136 -142. The author reviews -) research on humor appreciation, group

, power and status, and potential links between up dynamic variables and human
performance. A list of guidelines for management in matching . r with the situation is given, and
some priorities are suggested for research.

Duncan, W.J. (1985, November). The superiority of humor at work: Jo " . relationships as indicators of
c.- formal and informal status patterns In small, -oriented groups. Small ti,.. i. ii, 558-584.
.14 Duncan db3ct.mmes how humor nw relate to status patterns in diverse r . -oriented groups. His findings
01 indicate that professional norms *1 any certain group can decidedly after joking patterns.
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O'Donnell-Trujillo, N. and Adams, K. (1983, Spring). Heheh in conversation: Some coordinating
accomplishments of laughter. The Mama &anal d Soca& a 175-191. Laughter is seen to
coordinate human interaction as (1) a turn-taking cue, (2) an instruction to hear, (3) a display of
hearenhip, (4) a resource in affiliatir--,d, and (5) an invitation to elaborate.

Palmer, L. (1988, . Better than a poke in the eye with a burnt slick. IABQ, ifitudd. 18-19.
Humor is .4 as an effective tool, especially for successfully crossing boundaries.

Pearson J.C., Miller, G.R. and Senior, M-M. (1983, WInter). Sexism and sexual humor: A research note.
nlra Mato 02mmuntation Anna 4, 267-259. The sexual bias of lakes In the 14

examined. of the study indicated a selection preference of both males and females to tell
whose content discriminated against males.

Pilgrim, R. (1988, April). Humor is best kept at home. LABUCOMMifiggiliaa 20-21. Pilgrim satirizes the
beneficial uses of humor, suggesting It an unnatund state for humanity, as = gives grounds for a task of
humor being successful.

Slat, J. (1988, April) John Cleese teaches through laughter. IA= Zommizakalian Ala 34-35. Featured are
the tips of John Cleese (alum of the
Chicago) on how to best use humor . In facilitating elements of comrnurdcation.

and F Towers troupe and founder of Video Arts,

S.H. B.S. and Zliiman, D. (1977, Fail). Sex discrimination in prime time humor. lung of
+ 447-457. The seeks to establish whether or not females are the butt of comedy

more frequently than males in prime- t programming. Results suggest that they are not.

Sykes, A.J.M. (1988). rules in an industrial setting. Amu= 1, fie, 188-193. SAes
describes a system joking he found to exist between (Sof a male and fo t,r. staff
of a large winthlg business. He . that joking relationedlps are indicilive of sockd relationships.

Taylor, P.M. (1974, Summer). An experimental study of humor and ethos. lice &wan awn ..
Communication AIQUalal 39. 359-368. The =.= t. n that use of humor Increases a i= re ethos is
addressed Results of the study suggest that usage may actually decrease speaker ethos.

Thomas, V. (1988, April). Humor to relieve wort pressures. Ma rammunkagan World, 27. Humor as a tool
of management is discussed. The author gives precedence to the idea that humor is neither good nor
bad: it only becomes one or the other through its

Wagle, J.S. . humor in the industrial selling process. Industrial
This that humor can enhance the sales presentation

s of humor.' authors note that humor should only be an
provided the salesperson has adequate=lion

management skills, rather than their substitute.

:If Manaligatital. 221-226.
favorably influencne the overall

of the capabilities and
n to current sales and

I 4::

Popular and Trade Sources

Dunn, D.D. (Ed.). (1983, September 5). The serious business of using jokes in public ape
Waak, 93-94. The author discusses guidelines for using humor as an e
speaking andfor providing leadership in situations.

'ob Balms
tool while

Eisenhart, T. (1989, February). Tickling clients' fu bones. Busineastiadssling, 24, 41. Eisenhart discusses
the recent rise and success of firms "' a in offering "business comedy."

Harper, D. (1987, February). StrIctly for salesmen: Laughing all the way to _the bank. Inclustial Distribution. 7.8,
52. Harper discusses the Mae of John Doherty, author of I ma. k of Thinking Big In Seffag, who
claims that humor is one of the biggest aids In successful selling.

Hughes, C. (1985, September). On being systematically outrageous. SuPervisolY _ManageMent, an, 2-5.
Hughes presents the theory that one can change employees' negative attitudes and reinforce positive

3



behaviors and perception through being *systematically outrageous."

Jaffe, C.A. (1990, January).
company-sponsomd fun.
output and nenagement's

fi
!,if I if I

tuft hatkal
Is the potential

Johnstone, W.R. and Bullock, W. (1987, December
presented as Mistral to developing and

Kichell ill, W. (1983, December 12). Office hours:
discusses the merits of humor in the WI)3113:1C9

for
58-60. The author provides a review of
to enhance employee enthusiasm, loyalty,

The Way skis. Mammal Vita IL 27. Humor Is
heathy relationships wfthin work groups.f; ,1

Executivestatunclur to be
...fulut,, fr

Fortunes
205

208.
Kittenunderscore power (4 to make messages moretense situations, (2) to create

agreeable, and (5) to maintain

Krohe, J., Jr. (1987, February). Take
prose= is felt In any

:IP,10 8,

ji

boss-please. kmaliba Mad 31-05. Krotte discusses humor as its
n. Of special interest Is the author's examination of the social andfor

organizational connotations and power associated with the use of humor.

Kushner, M. (1988, AprO). Humor as a mangement tooL IABC
of humor as a powerful management tool, Kushner provides five m

ti II ,f1t11(4

Leaden, M. (Ed.). (1985, April 23). Laughter gives you an edge.
wisely an in atmospheres of trust can foster a
management information systems and data piocessing.

figlignielaml.: (1985, November). Getting down to funny business,
serious sine communication tool, Important In providing both

Ralston, J. (1984, February). Women on the job: Jest for success.
of humor In making disasters less devastating, tension more to

Maid, 32-33. Building the idea
for its effectiveness.

Decidon 70-78 & 80+. Humor used
aunt. This is to be valued in the world of

44-48. Humor Is addressed as a
n and entertainment.ftlf'

20. Ralston underscores the role
and bad days more bearable.

lisA Today. (1987, April). The value of humor, 5-6. The value of humor In the workplace is discussed. Ideas from
Peter Desberg, professor of graduate education studies at California State University, are presented.

Wilde, L (1988, July). Beat stress: Stress humor. ASSOCIMUIM80BOIMO111. 130. Wilde encourages theuse of
humor in the workplace to relieve stress. Three steps in the use process are given: (1) read something
funny, (2) laugh at yourself, and (3) develop your humor file.

Witty, S. (1983, The laugh- makers: New studies spot .) the growth of the human funny bone.
22-29. Witty discusses what who a comedian is and also the potential of

nor to once persons in a positive manner. Underscored is the need for researches to take humor
seriously and give it, and its potential to influence people, close study.

Zurler, S. (1988, February). For salesmen only: Humor can be your best sales tool. Indust/fat Matribuumn
51. Zurier presents humor as integral to the process: it facilitates successful or nonsuccessful
relationships between salesman and customer, in turn, determines the sale.

Books

Gruner, Obigi:741. Unfiemtaang laugh= na =things fif set and fit. Chicago: Nelson Hall. This book,
and entertaining, provides a summary of research on humor as communication. As Gruner

states, it may be viewed as a "ems treasury of humor, a theoretical argument and a reference book.*

Nahemow, L., McCluskey-Fawcett, KA and McGhee, P.E. (Eds.). (1986). Humor and Om Orlando:
Academic Press, Inc. Nahemovirs book examines humor and its rotes in an individual's lifespan; it gives
special Mention to humor about and by the elderly.


